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1- AUTHENTICITY

2 - CLARITY AND TRANSPARENCY

3 - GREATER EARNINGS

4 - DIVERSIFICATION AND EMPLOYMENT

A geographical indication (Gl) is a distinctive sign
identifying a product whose quality, reputation or
other characteristics relate to its geographical
origin. Gls represent a type of Intellectual Property
and are crucial to both the European and global
economies. A sign must identify a product as
originating in a given place to be considered a GlI.
This infographic explains the benefits of
geographical indications.
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1 - AUTHENTICITY

Gls ensure that consumers are
aware of the characteristics of
the products they are buying

Gls ensure that the products
bought by consumers are
efficiently controlled

An IP right in
coexistence
with trademarks

The unauthorised
use of Gls
deceives
consumers

Unauthorised use affects producers of Gl products, who
might lose valuable business and see the established
reputation of their products reduced

Gls registration empowers producers’ groups to
manage, enforce and develop their Gl by having access
to anti-counterfeiting authorities and customs in all EU
Countries

The EU has introduced a protection system
to safeguard the names of locally renowned
crafts and industrial products, such as
glass, lace, and natural stones. This
\ initiative ensures that these products
maintain their genuine connection to
their origins. While the system was
established in 2023, it will officially take
effect on December 1, 2025
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2 - CLARITY AND TRANSPARENCY

Gls are a key tool for consumers
to make informed decisions

Consumers attach value
to a product with an
association and a link
with a territorial region

The link to the origin is
transparent when
appreciating human
skills involved in the
creation of Cls
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©) ) 3 - GREATER EARNINGS

Allow producers to differentiate themselves
and gain a competitive edge

Enable collective production
and marketing

Enable SMEs to invest in product
development and innovation

The introduction of EU-wide
Geographical Indication (GI)
protection for craft and
industrial products (CIPs) is
projected to boost
producers' development and
commercialization efforts.
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4 - DIVERSIFICATION AND EMPLOYMENT

Protecting a product with a Gl
stimulates tourism and increases
employment opportunities

Artisanal products
play a significant role
in attracting tourists
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4iP Council is a European research council
dedicated to developing high quality
academic insight and empirical evidence
on topics related to intellectual property
and innovation. Our research is multi-
industry, cross sector and technology
focused. We work with academia, policy
makers and regulators to facilitate a deeper
understanding of the invention process and
of technology investment decision-making.
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An interactive version of this flyer containing best practice examples,

WWW.4IpCOUﬂCI|.C0m testimonials and useful links can be found at 4ipcouncil.com/smes-corner
GETTING THE REAL DEAL To sum up, the Gls system is explained by reference to
. . the case of Mozzarella di Bufala Campana, where the
e Higher sales premium for protected products General Court of the European Union stated that the
® Protected within the industrial and commercial goals of the system were the following ones:
property rights ® To help producers of products linked to a geographical area

e A truly European Policy

&

by providing clear information on the value-adding
attributes of the products to customers.

® To secure higher incomes in return for a genuine effort to
improve quality.

e To protect those entitled to use Gls against improper use of
those designations by third parties seeking to profit from
the reputation which they have acquired. They aim to
guarantee that the product bearing them comes from a
specified geographical area and displays certain
characteristics.
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