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Robert Reading is Head of Content 
Strategy for IP at Clarivate and has a 
special interest in using trademark data 

and analytics to provide insight into global 
commercial activity and trends. Robert writes 
extensively on trends in the trademark and 
brand space and features regularly in the IP 
press as an expert on trademark data. Originally 
from Australia, he studied mathematics and 

physics at the University of Sydney before moving 
to the UK in 1999, and worked for a leading UK 
IP firm for 15 years before joining Clarivate.

Can you explain why you think it is important to 
track trends and why you think the findings of 
the report are valuable to the IP community?
Using trademark application data to identify and 
track trends is valuable in a number of ways. At 

Traversing the evolving 
trademark landscape: 
discover trends, challenges 
and opportunities through the 
lens of IP intelligence – an 
interview with Robert Reading

TRAVERSING THE EVOLVING TRADEMARK LANDSCAPE

Robert Reading, Head of Content Strategy for IP at Clarivate, answers 
questions about the recent report, expressing the trends in filing, the impact 
of technological development, and the most shocking finding. 
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a high level, trademark filing activity is an 
indicator of commercial confidence for an entire 
economy. In times of economic growth 
businesses invest in new products and brands; 
during economic downturns investment is put 
on hold and trademark activity falls. Trademark 
data is available in real time, unlike other 
economic indicators such as GDP which take 
time to compile, and can be used to analyse 
specific industry sectors (using Nice Class data) 
and geographies (using register and applicant 
data). Changes in trademark filing activity also 
help the IP community to plan. Intellectual 
Property offices around the world have been 
recruiting examiners as demand (and 
examination delays) reach record levels. IP 
attorneys can use trademark filing trends to 
identify opportunities, such as sectors and 
markets that are expanding. Often it isn’t enough 
to identify a trend, it’s just as important to track 
it. By tracking trends, it is also possible to 
understand timing – 2021 was a record year for 
new applications, but all of the growth took 
place in the first half of the year and the second 
half of the year showed clear signs of decline, 
which suggests that 2022 is unlikely to be a 
record year. The same applies to trademarks 
covering non-fungible tokens (NFTs) – early 
adopters might wish to identify a trend as soon 
as possible but the majority of brand owners 
prefer to understand a trend before making a 
commitment. Sometimes something that looks 
like a permanent change may simply be a short-
term upswing or downswing that quickly returns 
to normal levels.

What advice would you give the IP community 
for handling the rapid evolution of technology?
Obtaining brand protection for new technologies 
can be a challenge for trademark attorneys – it 

can be daunting when faced with the task of 
protecting a product or service of a technical 
nature that is new or not easy to categorise. Non 
fungible tokens are a good example – even if 
we feel that we have some understanding of 
what an NFT is, it can be difficult to decide 
which classes to cover and what precise 
language to use when drafting a trademark 
application. Trademark offices often issue 
guidance on classification and language for 
innovative products/services, and trademark 
data can be a useful source of information – 
what has been used successfully in the past 
should work in the future.

What element of the report showed the most 
growth? Was this growth in line with your 
expectations? 
The growth we saw at the UKIPO in 2021 was 
spectacular. The number of applications being 
filed at the UK trademark registry had already 
doubled between the “Brexit” referendum in 
June 2016 and the end of the transition period in 
December 2020, but the growth in 2021 – nearly 
40% – is almost unprecedented for a major 
trademark register. Mainland China saw an 
annual growth in filing volume of nearly 60% in 
2017, but that was driven by a 50% reduction in 
official fees. 2021 was a “perfect storm” for the 
UKIPO: for the first time since 1996 an EUTM no 
longer provided protection in the UK, so a 
separate UK trademark application needed to 
be filed; there was a nine-month window that 
closed in September for owners of around 
70,000 pending EUTM applications to file a 
linked UK application; and the UK economy was 
rebounding after COVID-19 related dislocation 
in 2020. The first two factors were known in 

Blockchain 
itself has 
the potential 
to be 
disruptive in 
the IP space.

”

“
Robert Reading


