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Summaries of papers, studies, guides and case - . Com i st

law

SMEs Corner

‘IP Stories’ Podcast

Webinar recordings

loT and Cellular
Standards

inexpensive, offering access to easy an attractive product
procedures to defend one’s rights 0 e
(including custom actions) { Distinguish your work from

‘ Q0 ® ©®© ¢ © competitors by safeguarding
Rights help create obstacles for valuable product differentiation

[ imitators and copycats to \ g'ou(s:z)h design

! capitalise on the work and

. effort you put into creating In some countries and If registening
your design at EU level you can register your
© 0 0 © design and still keep it secret

. o
% Learn about IP and how it can help your business

WHY

2 - COMMERCIALISATION

do | use intellectual
property to grow my
businoss?

is intellectual proparty should | care about
and which types do | intollectual property?
Explore Al Corner neod?

o o o
The basics about Patents and Al Copyrightand Al Other IP Rights and  Discussions on Al
Al Al

Good design makes your company stand out

Collaborate with business partners
to commercialise designs in
new markets

Earn valuable revenue from
licensing your design rights
Injunction may be requested ©
What's the impact of AlI? Combine partners’
" 7 Alise . : — % j y e complementary assets
S to bring a new product

we live, work, and create.

. - A . - . to the market
e e O

Imciemerter dies

it respmna

P for creativity, innovation, and legal
modern era.

Short Guides about the basics of Al

How Al works. A Machine Learningand 2 Black Box
Neural Networks

When an Al model fearns

Inventorship and
Al: Defining the
in

Whatiis an af
model?

VST UR CKOSEARY 10 UNOCRSTANO ALLTHE AL EATIO VOCABARRY.

Patent Law

Speakers: Prof. Noom Shemtov and Hell Pihlajomao

Professor in IP & Technology Law/Director of Queen
Mary Property

-\Naﬂ Axel Ferrazzini




Al and Intellectual Pr«¢

Learn about the basics of Al

and how IP rights are
adapting to Al innovation

Explore Al Corner

o O O O O
The basics about Al Patents and Al Copyright and Al Other IP Rights and Al Discussions on Al



Follow us!

Follow @4ipcouncil on X > [ Connect with 4iP Council on @ Subscribe to our YouTube
LinkedIn > channel >

Follow @4ipcouncil on Instagram »
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WEBINAR QS Winners of the 2023

IP in Quantum Technologies: I P Res earc h Awards

Europe’s Startup Edge in
Global Innovation

S

Ist Place
Dheemanth Vangimalla

2nd Place

Aline Arenque, " . A

Amanda Costa Novaes 5 3

e n Christina
Dr. Maria Daphne Papadopoulou pasENexiinez Lopex Pete rsson

The “Taylor's Version Strategy” or re~recording
music albums: (legally) possible in EU too?

4ap Chief Intellectual Property Officer at Ericsson
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A Better Way To Unlock Al Transparency Than
Open Source Mandates

Elisabetta Ferraro Frederik Jocqué
Design Rights Specialist Legal Expertin IP (EFIC)
(EUIPO)




REAL CASE STUDIES




Real case studies

* EGG chair
* Designed by Arne Jacobsen for Fritz Hansen in 1958

e www.fritzhansen.com

* A very distinctive and recognizable shape
 Started as a small carpentry workshop, evolved to a globally

renown design house, also thanks to diligent design protection

European Furniture Industries Confederation


http://www.fritzhanse.com/

Real case studies

e Fritz Hansen <---> Arne Jacobsen
* Before the start: Foresee a solid, written contract with clear

provisions on intellectual property rights

* For employees as well as freelance designers

e Consider a non-disclosure agreement (NDA)

o
EFIC

European Furniture Industries Confederation



Real case studies

Graphic representation

* Condition of novelty for

design protection

* Register early in the process
* |f necessary, with deferment

* Conditions for protection are Design information

N Ot ver | f | e d Design number 008840847-0001 Filing language DANISH
ame Second language ENGLISH
* Registration limited in time o S e
Registration date 2470172022 Vienna Classification
Expiry date 24/01/2027 Verbal element
* Unregistered designs Design s
[A.1.)

-> copyright .
EFIC

European Furniture Industries Confederation



Real case studies

T H E EG G ) Certificate = Print
1258813
Log in to access advanced functionalities Login  Signup - | =
Timeline :

Examination Opposition proceedings Registered IR

e Consider trademark O Q- - e Qs - - Qs - e - - ()

0412025 |
0 opposifions received |
i
. . BM0T/2015 200072015 210172018 04016 F0SME (BIDE 2025
IR recedhed R under Start of End of IR accepted IR expiry date
registration as well CEC A S SO
e Early in th
ar y In the prOCESS Actions and communications [~ ]
[ ] ] L[]
e #doma ame registratio ' i :
IN N Fegistration Trade mark information
Mame THE EGG Filing daw=
Filing number 1258813 Registration date 09/06/2015
Basis IR { Search on WIPO database ) Expiry date 09/06/2025
Date of receipt 30/07/2015 Designation date 00/06/2015
Global Mtk HAE o= Type Word Filing languags English
Mature Individual Second language German
ﬂTE' ,-) SERVICES MARKETS INSIGHTS ABOUT CONTACT
Mice claszes 20 { Nice Classification ) Application reference

DIGITAL MARKETING ACROSS ASIA

Each market in Asia comes with unique search engines, language challenges, and user habits.
Navigating these environments requires local and digital expertise for strategies that convert.

@

APAC CHINA JAPAN

APAC offers huge growth potential.
The challenge lies in localizing
digital strategies across vastly

diverse regional markets.

China has 828 million internet Japan’s familiar platforms grant
brands unparalleled access toits
exclusively Chinese search engines 119 million internet users and USD

and social media.

users captive on a unique array of

$82 billion e-commerce market.

U g ®
'&e&

KOREA

With a GDP of USD $1.7 trillion in
2019, Korea represents an
attractive yet relatively untapped
digital market for global brands.

Vienna Classification

Goods and services

English {=n}

ZD Furniture.

Trade mark status

Acguired distinctiveness

IR accepted ®

Mo

EFIC

European Furniture Industries Confederation



REAL CASE STUDIES

0—...0.

EFIC

European Furniture Industries Confederation



Real case studies

* CD filed in 2004, registered in 2005
e BUT disclosed on website and fair in 2002

e General Court: RCD is indeed invalid

o
EFIC

European Furniture Industries Confederation



REAL CASE STUDIES

EFIC

European Furniture Industries Confederation



Real case studies

* David vs. Goliath N
* First CJEU landmark case on designs O @

 David successful

L)

e Spanish design filed on 23 July 2003

* PepsiCo

o

* Grupo Promer .

* Spanish design filed on 8 July 2003 EPIC
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Are You Making the Most of Your Design Rights?
Practical Insights on the EU Reform

Elisabetta FERRARO
Legal Affairs Department, EUIPO
10/04/2025, 41PCouncll
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One single registration procedure
,Q Complementing national & international systems
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ALL MEMBER STATES OF THE o

EUROPEAN UNION
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EUROPEAN UNION
INTELLECTUAL PROPERTY OFFICE

Community Designs Registration Process

only 24-48h!

EXAMINATION PERIOD

==
RECEIPT OF THE REGISTRATION PUBLICATION
APPLICATION

R EVIP

SUBSTANTIVE REQUIREMENTS CHECK




HOW MUCH?
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EUROPEAN UNION
INTELLECTUAL PROPERTY OFFICE

HOW MUCH?

Registration EUR 230
Publication EUR 120
Multiple applications
Registration (mult.)
2nd to 10th design EUR 115
11th design onwards EUR 50
Publication (mult.)
2nd to 10th design EUR 60
11th design onwards EUR 30
Additional fee for deferment of
publication (mult.):

EUR 20
2nd to 10th design

EUR 10
11th design onwards
Fee for deferment of publication EUR 40




DESIGNS
LEGAL
REFORM
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Phase | provisions
01.05.2025
Phase Il provisions

Transposition
of DD
09.12.2027

4

01.07.2026

‘

2025 2026 2027
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MAIN OBJECTIVES

1. Adapting to the digital age
Enhancing Clarity and Protection

3. Simplification & Harmonization
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MAIN OBJECTIVES

1. Adapting to the digital age
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EUROPEAN UNION
INTELLECTUAL PROPERTY OFFICE
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EUROPEAN UNION
INTELLECTUAL PROPERTY OFFICE

Article 3
Definitions

For the purposes of this Regulation, the following definitions apply:

(1) ‘design’ means the appearance of the whole or a part of a product resulting from the features, In
particular, the lines, contours, colours, shape, texture, materials of the product itself and/or its decoration,
iIncluding the movement, transition or any other sort of animation of those features;

(2) ‘product’ means any industrial or handicraft item other than computer programs, regardless of
whether it is embodied in a physical object or materialises in a digital form, including:

(a) packaging, sets of articles, get-up, spatial arrangements of items intended to form, in particular, an
Interior environment and parts intended to be assembled into a complex product;

(b) graphic works or symbols, logos, surface patterns, typographic typefaces, and dgraphical user
Interfaces;
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MAIN OBJECTIVES

Enhancing Clarity and Protection
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EUROPEAN UNION
INTELLECTUAL PROPERTY OFFICE
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EUROPEAN UNION
INTELLECTUAL PROPERTY OFFICE
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MAIN OBJECTIVES

3. Simplification & Harmonization
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EUROPEAN UNION
INTELLECTUAL PROPERTY OFFICE

NO UNITY OF
CLASS
REQUIREMENT
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Harmonization with NPOs %9
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" EUROPEAN UNION
INTELLECTUAL PROPERTY OFFICE

Simplification
FEE LEVELS AND STRUCTURE

Registration EUR 230
Publication EUR-120
Multiple applications
Registration (mult.)
2nd to 10th design EUR 115
11th design onwards EUR 50
Publication (mult.)
2nd to 10th design EUR 60
11th design onwards EUR 30
Additional fee for deferment of
publication (mult.):

EUR 20
‘an to 10th design

EUR 10
11th design onwards

Fee for deferment of publication EUR 40

New fee

Deleted




Have you
heard of...

SME FUND?
(Digeas

The Ideas Powered for b

usin
SME Fund o

https://www.euipo.europa.eu/en/sme-corner/sme-fund



3YEARS
EUROPEAN UNION

INTELLECTUAL PROPERTY OFFICE

R EUVIP

WWW.euipo.europa.eu

€ @:EU PO

@ curo

O -uroru
@EUIPO

© curo

THANK YOU



https://twitter.com/EU_IPO
https://www.linkedin.com/company/euipo
https://www.facebook.com/EUIPO.eu
https://www.instagram.com/euipo/
https://www.youtube.com/euipo
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EUROPEAN UNION
INTELLECTUAL PROPERTY OFFICE

Presentation

Status DRAFT / APPROVED

Approved by owner

Authors

Contributors

Revision history

Version Date Author Description
0.1 XXTXXIXXXX
0.1 XXTXXIXXXX

0.1 XXTXXIX XXX




Open floor for questions and discussion.



THANK YOU!

Register now to our upcoming

webinar: “Digitised IP Content in
the Metaverse: Fair Use or
Infringement?”

Date: 15th May, at 16:00 CEST

Sign up and follow us for more
iInfo!

O /‘)\ https:/ /www.4ipcouncil.com
)

(i \
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